








Company Store Helps Build 

Strong Brands 
Consistency is key in 

building a recognizable and 

strong brand. A company 

store ensures brand 

consistency all around, both 

internally, building employee 

engagement and loyalty, and 

externally, as your 

promotional materials and 

merchandise will always be 

on brand. 
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Track Your Store Activity 
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Generate reports that provide you with details regarding 

usage, sales activity, inventory, most and least ordered 

products, and more. 
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Minimize Costs 

The cost of setting up and run your online 

company store for employees will be widely 

outweighed by the savings: 
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Eliminates labor costs related to inefficient 

ordering logistics 

Allows to order larger quantities of each item 

and enjoy bulk ordering discounts 

Ease of ordering avoids rush fees 
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Store Launch 
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Once the planning is complete, it takes 2-4 weeks to 

setup a new company store depending on the amount of 

custom programming and number of items included in 

the store. 
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