This Social Media Policy is to be read and applied in conjunction with the City of Columbus’ Social
Media Standards and Procedures, and the City’s Personnel Manual (as may be amended from
time to time).

l. Purpose

The City will use social media tools and other emerging media platforms in specific ways to reach
a broad audience and to increase transparency and citizen engagement. The City encourages the
use of diverse communication platforms to further the goals of the City and its departments,
where appropriate, through dissemination of information about the City's mission, meetings,
activities, and current issues to members of the public.

The City has an overriding interest in deciding what is stated or set forth on behalf of the City on
social media sites. The purpose of this policy is to set forth the City's policies and procedures
regulating the City's presence on social media websites and guiding the activities of employees
who are responsible for maintaining the City's presence on social media websites. This policy
does not govern or regulate the use of personal social media sites by City employees or the
privacy rights associated therewith.

The goals of City of Columbus social media sites are to increase the public's knowledge, trust, and
use of City services; promote the value and importance of City services among and between
governing officials, civic leaders, and the general public; and maintain open, professional and
responsive communication with members of the public and the news media.

Il. Ownership

All social media communications composed, sent, or received on City social media accounts are
the property of the City. While the social media accounts are administered by the City, the overall
content on actual social media pages/applications is not entirely controlled by the City. The City
will do its best to prevent usage of its social media accounts by commercial interests and the City
does not endorse any links or advertisements.

Illl. Comment Policy

A. Facebook
The City of Columbus will not permit public comments on any of its affiliated Facebook pages. City
staff immediately after publishing a post will change the comment setting on each post to ‘Profiles
and Pages You Mention,” which will prevent anyone from commenting on a post besides the City page
if it has additional information to share. All Facebook pages will be monitored by City staff.
1. All Facebook posts will have relevant contact information (email address and phone number)
and a button at the bottom of them that prompts users to direct message the City’s Facebook
account




2. If member of the public makes a public comment on a City Facebook page before staff has
the chance to disable comments, the person will be notified of the policy and encouraged to
contact City staff directly via direct message. The comment will then be removed.

B. Twitter/X and Instagram A-

-All comments posted to the City's social media accounts will be monitored by City Staff. Any of the
articles, posts and comments on City social media accounts/pages containing any of the following
forms of content will not be allowed and shall be removed by one of several designated employees:

1. Profane, obscene, violent, or pornographic language and/or content;

2. Content that promotes, fosters, or perpetuates discrimination on the basis of race, creed, color,
age, religion, gender, sex, gender identity or expression, marital status, status with regard to public
assistance, national origin, physical or mental disability, pregnancy, covered medical condition, sexual
orientation, military or veteran’s status, or any other basis protected by federal, state, or local law;
3. Sexual content or links to sexual content;

4. Solicitations of commerce not related to agency business, including but not limited to, advertising
of a business or product for sale and other pure commercial speech;

5. Conduct or accusation of or encouragement of illegal activity;

6. Comments in support of or opposition to political campaigns or ballot measures;

7. Information that may compromise the safety or security of the public or public systems or
employees;

8. Content that violates a legal ownership interest of any other party;

9. Content that does not pertain to City business;

10. Defamatory or personal attacks;

11. Threats of violence or any other harmful act directed to any person, or persons, group, or
organization;

12. Content not related to the subject being discussed, including random or unintelligible comments;
13. Personal matters; and

14. Conduct that is in violation of any federal, state, or local law.

C.B. Any content removed from these accounts based on these guidelines must be retained, including
the time, date, and identity of the poster (when available) in accordance with the City’s policy on the
retention of such information.

D.€. The City reserves the right to deny access to City social media accounts for any individual who
violates this Policy, at any time and without prior notice.

E. B. Users and visitors to the City's social media accounts must also be notified of the City’s following
“Terms of Use”:

1. A comment posted by a member of the public on any City of Columbus social media site is the
opinion of the commentator or poster only, and the publication of a comment does not imply
endorsement of, or agreement by, the City of Columbus, nor do such comments necessarily reflect
the opinions or policies of the City of Columbus.

2. The City reserves the right to restrict or remove any content that is deemed in violation of its Social
Media Policy or any applicable law. Notwithstanding the foregoing, the City of Columbus is not
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obligated to take such actions, and the City disclaims any and all responsibility and liability for any
materials that the City deems inappropriate for posting, which cannot be removed in an expeditious
and otherwise timely manner.

3. By posting a comment, users agree to indemnify the City of Columbus, its officers and employees
from and against all liabilities, judgments, damages, and costs (including attorney’s fees) incurred by
any of them which arise out of or are related to content posted by users. If a user does not agree to
these terms, the individual should not use the City of Columbus’ social media sites as a violation of
these terms may lead to legal liability.

4. The City does not guarantee the authenticity, accuracy, appropriateness, or security of external
links, websites, or any content linked thereto.



