
Marketing 
CCC

How we reach our potential 
students.



Understanding Our Target Audiences

 Traditional Aged Credit Students

 Non-Traditional Aged Credit Students

 Guidance Counselors and Early College Students

 Leisure Seekers/Lifelong Learners (Non-Credit Students)

 Workforce Training (Non-Credit Students)

 Our Entire 25 County Service Area (General Awareness)



Media Marketing Channels

Direct Mail (Come from 
Admissions Team, 

Community Education, 
and Foundation)

Radio (Both local 
stations and streaming 

services)

TV Ads (Broadcast, 
Streaming Services, 
YouTube, Cable TV)

Newspapers (Special 
Sections and 

Community Education)

Digital Display Ads 
(Search Engine Ad 

words, Banner Display, 
Geofencing)

Social Media (Official 
CCC accounts plus 

departmental 
accounts)

Career/College Fairs 
(Attended by 

Admissions, and 
Faculty)

Internal 
Communications 

(Central Connection, 
Department 

Newsletters, Campus 
TVs)

Publications 
(Community 

Connection, Viewbook, 
Program Flyers, 

Brochures, Campus 
Annual Reports.)



Direct Mailers



2022 Summer/Fall TV and Radio Ads

 Summer/Fall 2022 Radio

 Summer/Fall 2022 :30 Sec TV Spot

https://www.cccneb.edu/game-of-life-radio-ads
https://youtu.be/QuRvNhzOXVM


2022 Summer/Fall Digital Displays



Newspaper 
Ads



Social Media Accounts

 Facebook

 Twitter

 Instagram

 Snapchat

 YouTube



Career/College Fairs and Booths
 Includes State Fair and Husker Harvest Days Booths



Internal 
Communications



Publications



How do we determine where 
advertising dollars go for awareness and 
For-Credit student marketing?

 Student Media Preference Survey

 Provides Qualitative and Quantitative data from CCC students on 
how and where they consume media

 Allows access to national qualitative data from accumulated from 
other participating community colleges

https://charts.interactcom.com/


What’s coming up

 Campaign based on empowering words that define our students.

Our Students Are …

Courageous
Tenacious

Intelligent

Deliberate
Achievers Savvy



What questions can 
I answer for you?
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